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FIGHT SUBWAY SIGNS. 


OBJECTIONS TO BILLBOARDS IN 
THE STATIONS CONTINUE 
UNABATED. 


Rapid Transit Commission Meets to De- 
cide What Shall Be Done—Medical 
Journal’s Opinion of Unsanitary Effects 
Which Posters Entail—No Chance to 
Wash Stations Properly as Long as They 
Remain—Municipal Art Society Decides 
to Take Action If Commission Doesn’t. 


The Rapid Transit Commission of New 
York set last Thursday as the day on 
which they would try to decide what 
should be done about the defacement of 
the new subway stations with adver- 
tising billboards. The board’s counsel, 
George L. Rives and A. B. Boardman, to 
whom the matter was referred for an 
opinion, were to report at the meeting. 
At the time of going to press the decision 
reached by the commission could not be 
learned. 

Since the subway was first opened the 
complaints about the billboards have 
increased with every day. That they 
mar the beauty of the stations and tend 
to make the names difficult to read are 
some of the arguments urged against 
them, but their unsanitary effect seems 
to be the chief objection raised. 

As everybody knows, one of the fea- 
tures of the subway was to be its clean- 
liness. That was why hundreds of 
thousands of dollars were expended in 
fitting the stations with clean wall sur- 
faces, and with curved corners wherever 
possible. How the posters have undone 
this work isshown by aneditorial article 
in the Medical Journal, which said: 

“The passenger stations of the sub- 
way, which are so wisely and beauti- 
fully constructed as to make them 
hygienic, should not be rendered unsani- 
tary by the hanging up of advertisements 
in frames which render the enameled 
walls useless as hygienic protectors. 
Dust, pathogenic microbes and the un- 
defined products above referred to would 
be easily removed by playing a hose 
vigorously along the enameled surfaces.”’ 

In the specifications for the original 
bids for the construction of the subway 
occurred this clause : 

‘** All details of the stations must be so 
arranged as to facilitatecleaning, and to 
permit, if desired, a thorough washing 
of all parts of the stations and their 
approaches by means of a hose.”’ 

It was evidently the original intention 
to have the walls of the stations so built 
that they could be washed down as 
often as necessary. An attempt to play 
a hose on the walls as they are decorated 
at present would make a sorry mess. 

The Municipal Art Society decided at a 
recent meeting to go to law to have the 
advertising signs in the subway removed 
unless the Rapid Transit Commission 
takes the desired action. That the 
society is thoroughly aroused over the 
the matter was evidenced by its meet- 
ing, which lasted through the afternoon 
and well into the evening. 

Nelson 8S. Spencer, counsel for the 
society, assured the members that there 
was no doubt of their rights in the mat- 
ter, which he said were similar to the 
case being fought out with Park Com- 
missioner Pallas relative to letting the 
advertising privilege on the fence that 
surrounds the new public library build- 
ing incourse oferection in Bryant Square. 
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ALEXANDER A. McCORMICK. 
NOW EDITOR AND PUBLISHER OF THE CHICAGO EVENING POST. 


REID MAY SUCCEED CHOATE. VENEZUELAN EDITOREXPELLED. 
Tribune’s Editor Likely to Be Next Am-| Banished by Prccldnes Castro, He Is Now 
bassador to Court of St. James. On His Way to New York. 


It has been rumored lately that White-| A. F. Jaurett, editor of the Venezuelan 
law Reid, editor of the the New York/| Herald and correspondent of the Asso- 
Tribune, will succeed Joseph H. Choate | ciated Press at Caracas, has been ordered 
as Ambassador tothe Courtof St.James|expelled from Venezuela by President 
after March 4. A man prominent in|Castro. The news came to the State 
Republican national politics has been| Department at Washington in a cable- 
given as authority for the statement. | gram from its legation at Caracas. No 

Mr. Choate, who has served as Am-| details were given, but it was stated 
bassador to England for seven years, is| that Mr. Jaurett has always defended 
said to wish to return home, and Mr. American interests in his paper and has 
Reid, according to the report, has been | taken the side of the asphalt company in 
determined upon for some time as his| its recent trouble. 
successor. Thechange is not expected! A cable dispatch received in New York 
to occur until after President Roosevelt’s | last Tuesday by a friend of Mr. Jaurett 
inauguration. Few Americans have| ggid that he had already left Caracas and 
peg 3 gg aay Porn gre cons gen would arrive in this city on the Red D. 
France and was special envoy to King| steamer Philadelphia next Monday. ; 
Ed ward’s coronation. | So far as is known here Mr. Jaurett is 

|not an American citizen, as has been re- 

Staats-Zeitung Takes News Building. | ported. He is of French birth and is 

The New Yorker Staats-Zeitung, in| Panama’s Consul in Caracas. 
anticipation of the condemnation for the é ; 
new bridge approach of its old building London Standard’s New Editor. 
atCentrestreetand Park Row, hasleased| H. A. Gwynne, Reuter’s chief corre- 
the old Daily News building at 32 Park | spondent in the South African, Sudan 
Row. This building has recently been|and Turko-Greek wars, has been ap- 
o¢eupied by the New York Times until] pointed editor of the London Standard 
its new home at Times Square was ready | under the regime of C. A. Pearson, who 





EDITOR AND PUBLISHER 
OF THAT PAPER. 


Returns to Newspaper Work After Year 
of Retirement—Was Manager of the 
Post Once Before and Afterwards Was 
General Manager of the Record-Herald. 
His Energetic Work Through American 
Newspaper Publishers’ Association for 
Cause of Arbitration in Labor Dispuutes. 


The following editorial announcement 
appeared in the Chicago Evening Post 
on Wednesday, Nov. 9. 


“T take pleasure in announcing that 
Mr. Alexander A. McCormick has been 
appointed editor and publisher of the 
Evening Post and will assume his duties 
from this day. 

“Mr. McCormick was one of the execu- 
tive officers of the Evening Post prior to 
its purchase by the present owners, and 
after that was general manager of the 
Record-Herald. He retired from the 
Record-Herald to take a much-needed 
rest, and returns to assume active work 
with this paper. 

“Itis not only a very agreeable ap- 
pointment to the owners, but doubtless 
will be equally agreeable to Mr. McCor- 
mick’s many friends and the general 
public who are interested in the publish- 
ing of a conservative, clean and forceful 
newspaper. JouN C. SHAFFER, 

President.” 


When Mr. McCormick retired from the 
Record-Herald, a little more than a year 
ago, THe Epitor AND PuBLIsHER printed 
a sketch of hisnewspaper career in which 
it said: 

‘““Mr. McCormick is one of the most 
prominent publishers in the country, 
and he is known best, perhaps, by his 
work as vice-president of the American 
Newspaper Publishers Association, and 
as chairman of its special standing com- 
mittee on labor, with which he has been 
connected since the bureau was first es- 
tablished in1900. It was on hisinitiative 
that the five-year arbitriation agreement 
between the association and the Inter- 
national Typographical Union was 
drawn up and ratified, and it is due in a 
large measure to his tact and diplomacy 
and to the regard in which he is held by 
members of the newspaper printers’ 
craft that labor disputes and troubles 
have been practically eliminated from 
this branch of the publishing industry. 

**Mr. McCormick was born in Philadel- 
phia in 1863 and went to Uhicago fifteen 
years ago. He wasconnected with the 
firm of A. C. McClurg & Co. for seven 
years, and in 1895 he became business 
manager of the Chicago Evening Post. 
When this paper and the Times-Herald 

came under the same ownership he was 
made general manager of both proper- 
ties,and when consolidation waseffected 
between the Chicago Record and the 
Times-Herald he was tendered the post 
of secretary and general manager. 

‘““Mr. McCormick is a member of the 
Chicago Press Club, the Caxton Club and 
the Chicago Literary Club. 

“He was secretary of the campaign 
committee of the Civil Service Reform 
League in Chicago at the time that move- 
ment gave to the city its present civil 
service system, and he was secretary of 
the Sunset Club, a unique and strong 

organization devoted to the discussion 
of sociological and economie questions. 
Mr. McCormick has been closely allied 





for occupancy. | recently purchased that paper. 





with Hull House since its beginning.” 
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DAMAGES FOR AD PICTURE. 
Plaintiff Claimed Unauthorized Use of 
Photograph Was Libel. 


Mrs. Lillian Coleman Morrison, an 
actress, got a verdict for $750 last Tues- 
day in the Supreme Court in her suit 
against Street & Smith, as publishers of 
Ainslee’s Magazine, for an alleged libel 
by printing ber portrait without author- 
ity in the magazine in connection with 
an advertisement. 

The advertisement offered for sale a 
typewritten pamphlet entitled “The 
Experience of a Giddy Typewriter in 
New York.” 

Mrs. Morrison sued for $10,000 dam- 
ages, alleging that the unauthorized use 
of her picture to set off such an adver- 
tisement was a gross libel and an inva- 
sion of her rightof privacy. The defense 
was that the advertisement was pub- 
lished without knowledge that the por- 
trait was that of Miss Coleman. On the 
first trial, over two years ago, the suit 
was dismissed by Justice Nash as not 
involving a legal libel, but the Appellate 
Division reversed that decision, and the 
Court of Appeals also held that she had 
a good cause of action. The case was 
tried again last Tuesday before Justice 
Truax andajury. The plaintiff and her 
husband both testified and identified the 
picture. The plaintiff said that her pic- 
ture had appeared in a number of other 
publications, but she had taken no action 
as yet against any publishers but Street 
& Smith. 

The defendants denied that there was 
any malice or intention to annoy, and 
tried to prove that the picture was a 
composite one, made from two photo- 
graphs. 

The jurymen were out about an hour 
before they settled on $750 as a fair ver- 
dict. The judgment will probably be 
appealed. aa 

Paper Mill Strike Settled. 

A strike which threatened to affect all 
the mills of the International PaperCom- 
pany in various parts of the East has 
been averted by anagreement which was 
reached on Wednesday of last week in 
New York between representatives of the 
paper workers and the company. The 
trouble directly settled by the agreement 
was that at Berlin, N. H., where the 
company’s employes were on strike, but 
many other mills were indirectly aftected, 
inasmuch as decided action in sympathy 
with the Berlin strikers had been threat- 
ened in other quarters. With the settle- 
ment of the Berlin trouble the danger of 
strikes in the other mills was removed. 


Watson Will Remain in Georgia. 

Thomas E. Watson, Populistcandidate 
for President, announced in a statement 
given to the press last Monday that he 
would not remove to New York, but 
would continue to live in Georgia and 
work for his party there. This would 
seem to controvert the statement that 
he was to assume the editorship of one 
of the big Hearst newspapers. It is Mr. 
Watson's plan to build up a new party 
on Jeffersoniar principles. He says he 
would welcome co-opefation of such fol- 
lowers of Jefferson as William R. Hearst 
and William J. Bryan, but hopes for no 
reforms within the Democratic party 
itself. 

Ride Behind Electric Locomotive. 

E. H. Mullen, of the General Electric 
Company, took a party of twenty-five 
newspaper men on a trip to Schenec- 
tady last week to test the new electric 
locomotive, which is one of thirty, mapn- 
ufactured by the above company, which 
are to be installed by the New York Cen- 
tral. The newspaper men all expressed 
their appreciation of the courteous treat- 
ment they received from Mr. Mullen, as 
well as their wonder at the efficiency of 
the new railway motor. 


TRADE PUBLISHERS MEET. 


| Fifteenth Annual Cenvention of the 
National Association. 


The fifteenth annual meeting of the 
American Trade Press Association was 
held on Nov. 10, at the Hardware Club, 
New York city. The business meeting 
and the dinner which followed were pre- 
sided over by President J. D. Crary, of 
the Lumber Trade Journal, New York. 
At the banquet table were gathered 
seventy-four representatives of the lead- 
ing trade papers of the country. E. C. 
Brown, of the Progressive Age, New 
York, tendered his resignation as secre- 
tary, and as a token of appreciation of 
his work in building up the association 
was presented with a handsome silver 
service by the members. 

After the dinner Emerson P. Harris, a 
former trade paper publisher and now 
broker in periodicals, delivered an address 
entitled “The Function and Manage- 
ment of the Specialised Journal,” which 
is reproduced. in part, inanother column 
of this issue. The principalspeakers who 
led in the discussion were David Wil- 
liams, proprietor of the Iron Age; James 
H. McGraw, president of a corporation 
controlling several engineering journals; 
John R. Dunlap, publisher of the Engi- 
neering Magazine; John A. Hill, publisher 
of Power and American Machinist, and 
J. M. Wakeman, vice-president of the 
Electrical World and Engineering. 

The following officers, all of New York, 
were elected forthe ensuing year: Presi- 
dent, J. H. McGraw, Street Railway 
Journal; first vice-president, J. A. Hill, 
American Machinist; second vice-presi- 
dent, F. E. Saward, Coal Trade Journal; 
third vice-president, E. C. Brown, Pro- 
gressive Age; treasurer-secretary, L. J. 
Montgomery, 280 Broadway, New York; 
directors, F. P. Burt, Engineering News; 
J.M. Wakeman, Electrical World and 
Engineering; J. D. Crary, Lumber Trade 
Journal, and Franklin Webster, of the 
Insurance Press. 


LABOR ON PRESS FREEDOM. 
Report of American Federation Demands 
That This Principle Be Upheld. 


At the convention of the American 
Federation of Labor in San Francisco 
last Tuesday the interesting question of 
the attitude of labortoward thefreedom 
of the press came upfor discussion. The 
matter was raised by the boycott of the 
New Orleans Central Body of Labor 
against the United Labor Union, edited 
by Mr. Fleming of the Typographical 
Union of New Orleans. The report said: 

“The untrammelled freedom of the 
press is so important to the well being, 
not only of organized labor, but to 
human civilized life, that no conceivable 
circumstances can arise that can war- 
rant trade unionists in their organized 
capacity to place any publication upon 
the boycott list for its expression of 
opinion.” 


Brooklyn Day Speakers. 

The principal speaker on Brooklyn 
Day at the St. Louis World’s Fair was 
Thomas P. Peters, editor of the Brooklyn 
Times, who took the place of the late 
Joseph C. Hendrix. William Berri, 
proprietor of the Brooklyn Standard- 
Union, made the address of welcome, 
and Col. William Hester, publisher of the 
Brooklyn Eagle, acted as presiding 
officer of the occasion. 


The Provincial Publishing Company. 
The Provincial Publishing Company, 
with aeapital of $1,000,000, has been 
incorporated under the laws of New 
Jersey for the purpose of printing and 
otherwise dealing in newspapers and 
periodicals. The office of the company 
in New Jersey is at Hoboken, and the 
| incorporators are: George’ H. Monroe, 
William A. Ryan and G. A. Berger. 
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DEATH OF MRS. C, W. PICKETT. 


Wife of Editor of New Haven Leader 
Drops Dead on Lecture Platform. 





Mrs. Marie Sperry Pickett, wife of Col. 
Charles W. Pickett, editor of the New 
Haven Leader, dropped dead late on 
Thursday evening of last week, while 
reading a paper before the Hannah 
Woodruff Chapter of the Daughters of 
the American Revolution, at Southing- 
ton, Conn. 

Mrs. Pickett was apparently in the 
best of health when she faced the audi- 
ence. She had been reading about ten 
minutes when she collapsed. Death was 
due to heart disease. . 

Mrs. Pickett was widely known as a 
newspaper and magazine writer, contrib- 
uting to the Leader over the nom de 
plume of ‘“‘Rhea.’”’ She was a member of 
the Tribune Sunshine Society and of 
Cynthia Westover Alden branch of the 
National Sunshine Society. 

The funeral was held last Saturday at 
her late home. The pallbearers were: 
Ex-Mayor F. B. Farnsworth Senator- 
elect Minotte E. Chatfield, A. V. Beecher, 
city editor of the Leader; E. M. Allender, 
Connecticut manager of the Publishers 
Press; W. T. Dill and Dwight W. Bald- 
win. The interment was in New Preston, 
Conn. 


FRAUD ORDERS CONTINUE. 
Concern That Advertised for Envelope 
Addressers Has Mail Held Up. 


A fraud order has been issued by the 
Postoffice Department againstthe Acme 
Supply Company and against Fields & 
Co., of Burlington, Vt. Both concerns 
were originated by C J. Beauchamp, and 
he was the only person interested in 
them. 

They have been in existence for several 
months. It has been Beauchamp’s 
method to advertise freely in Western 
papers, offering $20 a thousand to per- 
sons for addressing envelopes. He re- 
ceived many answers, and informed 
inquirers that it was necessary for them 
to send $1 as a guarantee of good faith, 
for which he would send chem a fountain 
pen. 

The pen, of trifling value, was sent, 
and with it another letter informing his 
correspondents that they would be paid 
$20 a thousand for such envelopes as 
were returned to him containing $1. 

It is probable that action will be taken 
at the next term of the United States 
Court. 


NEW PUBLICATIONS. 


The Pinola (Miss.) Soliphone is a new 
paper. H.M. Brantley is the publisher. 


L. E. Scarborough has begun the pub- 
lication of the Times-Record at Horatio, 
Ark. a 

The Wallis (Tex.) Graphophone is a 
new paper. Lang & Foster are the pub- 
lishers. 4 Ope Shwe 

The Bridgeport (Ala.) Record appeared 
on Nov. 5. W.C. Burt is editor and pro- 
prietor. eS 

The Kansas Architect, a new monthly 
magazine, has just appeared at Topeka. 
L. M. Wood, a Topeka architect, is the 
editor. 


The New Era is the name of a weekly 
paper which has just appeared at York- 
ville, S.C. E.G. Sandifer, for a number 
of years connected with the Columbia 
(S. C.) State, is owner and editor of the 
hew paper. 


Illinois Daily Sold. 

The Urbana (IIl.) Morning Courier has 
been sold to Joseph Ogden, a merchant 
of that city, by C. O. Carter. Louis M. 
Tobin, who has been city editor of the 
paper for some time, has been placed in 
charge of the editorial department. 
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BIRMINGHAM PRESS CLUB. 


Adopts New Constitution and Arranges 
for Permanent Organization. 


The Birmingham (Ala.) Press Club, 
which has become one of the most active 
organizations of its kind in the country, 
is preparing for a busy winter. At a 
meeting held a few evenings ago a new 
constitution, which was drawn up by 
Eli P. Smith, of the News, was adopted. 
It was decided to make the club a per- 
manent institution and to hold monthly 
meetings. 

President Emil Lesser announced the 
appointment of the following standing 
committees: Advisory board—E. W. 
Barrett, of the Age-Herald; James J. 
Smith, of the Ledger; Rufus N. Rhodes, 
of the News. Executive board—Eli P. 
Smith, of the News; Richard F. Johnston, 
of the Ledger; J. B. Babb, of the News; 
Bozeman C. Bulger, of the Age-Herald, 
and J. A. Rountree, of the Dixie Manu- 
facturer. Committee on membership— 
J. H. F. Moseley, of the Labor Advocate; 
J. Will Donovan, of the Ledger; Max 
Karpeles, of the Courier. 

Arrangements for the annual banquet 
of the club were leftentirely in the hands 
of the president and executivecommittee, 
aided by the vice-presidents. 

It was decided at a later meeting of 
the executive committee that the annual 
banquet will not be given until after the 
Christmas holidays, on account of the 
death of Mrs. E. W. Barrett, wife of the 
editor of the Birmingham Age-Herald. 


VERMONT PRESS ASSOCIATION. 
Officers Elected at Annual Meeting in 
Montpelier Last Week. 


The annual meeting of the Vermont 
Press Association was held last week at 
Montpelier. A vote ofthanks was passed 
to W. C. Belknap, editor of the Bellows 
Falls Times and chairman of the legisla- 
tive committee, for the good work he 
has done in preparing bills to be intro- 
duced in the present legislature. 

The following officers for the ensuing 
year were elected: President, Frank L. 
Greene, of St. Albans; secretary and 
treasurer, E. A. Nutt, of Montpelier; vice- 
presidents, R. W. McCuen, of Vergennes; 
F. E. Howe, of Bennington; A. F. Stone, 
of St. Johnsbury; L. H. Lewis, of Mor- 
risville; L. M. Hays, of Essex Junction; 
E. H. Tyler, of Enosburgh Falls; W. H. 
Bishop, of Island Pond; F. E. Langley, 
of Barre; W. Kk. Hubbard, of Brattle- 
boro; D. W. Hildreth, of Newport; L. B. 
Johnson, of Randolph, and F. W. Stiles, 
of Springfield. 

Standing committees: On legislation— 
W.C. Belknap, of Bellows Falls; H. E. 
Parker, of Bradford; W. B. Howe, of 
Burlington. Membership—C. P. Sawyer, 
of Hardwick; E. H. Crane, of Ludlow; 
C. T. Fairfield, of Rutland. Advertising— 
F. E. Langley, of Barre; L. M. Hays, of 
Essex Junction; J. G. Ullery, of Brattle- 
boro. Circulation—L. P. Thayer, of 
Middlebury; L. B. Johnson, of Randolph; 
H.C. Whitehill, of Waterbury. Enter- 
tainment—C. 8S. Forbes, of St. Albane; 
Dean Perry, of Barre; Joseph Auld, of 
Burlington. 





Fraud Order Against Cliff Company. 

A fraud order has been issued by the 
Postoffice Department against the Cliff 
Publishing Company, the New York 
Budget and the Eastern Trade Company, 
of Bible House, New York city. Theplan 
was to notify persons whose signatures 
had been purchased from letter brokers 
that they had drawn a prize of a silver 
set, gold watch, or other articles, and 
that it would be sent upon receipt of 
$1.37 to cover cost of packing. It is 
said that thearticles were not what they 
were represented to be. 








en 








| 


em 

















i 


mm 








NoveMBER 19, 1904. 


PUBLICITY ECONOMICS. 


Relation of Advertising to Demand. 
E. P. Harris Tells How the Trade 
Journal Approaches the Ideal 
as a Medium. 


In an address before the American 
Trade Press Association, at its meeting 
in New York last week, Emerson P. Har- 
ris, the brokerin periodicals, went deeply 
into the subject of advertising, its virtues 
and itsneeds. While hisremarks referred 
to techinal journalism in particular, they 
apply only less aptly to the subject of 
publishing as a whole. In part, he said: 


‘Even in a brief discussion of the func- 
tions of the technical journal, I must ask 
your attention for a moment to an in- 
quiry as to the primary causes of and 
economic necessity for advertising itsell. 
Several hundreds of millions of dollars 
are expended in this country annually 
for advertising. Upon how firm a basis 
does the great business rest? Is adver- 
tising a fad or fancy imposing an econ- 
omic burden without any corresponding 
benefit? Is it a parasite for the ravages 
of which the consumer must pay? Is it 
primarily due to competition and wi!l it 
pass away as competition may be des 
tined todo? Is it a mere stimulant to 
trade, which in the reaction must be paid 
for with large usury? Or finally, does 
advertising, as we now know it, perform 
a necessary service in distribution which 
must otherwise be rendered by more 
primitive and expensive methods? 


ADVERTISING PAYS, 


‘‘That advertising is the modern dis- 
tributing machine which is beginning to 
perform, and is destined to perform for 
distribution, what steam and automatic 
machinery have performed for the ex- 
tractive, transformative and transpor- 
tation departments of industry, I believe 
is a fact that can be so definitely proven 
as to be beyond controversy. 

“We are obliged to admit that were 
not the expenditure on the whole a prof- 
itable one to the distributor, it would 
not continue and so rapidly increase. It 
is inconceivable that a business expendi- 
ture annually tested by a thousand 
ledgers should be based upon a delusion. 
What then is the real cause for advertis- 
ing and what conditions have caused its 
rapid increase? 

CREATING DEMAND. 


‘*When Thackeray was asked why his 
literary reputation was a thing of slow 
growth, while Dickens sprang into in- 
stant popularity, he replied that Dickens 
supplied a want ready made, while he, 
Thackeray, had to create the demand to 
which he catered. 

“A word about the origin and develop- 
ment of demand. 

** Humanity seeks, first, not a definite 
article, nor even is it conscious of the 
desire of a specific service nor a definite 
end. Man seeks self-realization through 
effectiveness, pleasure, comfort, ease, but 
at the outset, takes no account of defi- 
nite ends and service, much less means 
by which these are to be attained. It is 
this vague, ever restless, undefined want 
which the distributor is called upon to 
interpret, translate and develop into ex- 
plicit demand for definite commodities, 

“The modern purveyor to the publie, 
therefore, while he is leading forth the 
treasures of the earth through the ex- 
tractive, transformative and distributive 
processes to the place and time of final 
consumption, is also leading forth, trans- 
lating and developing the ever present 
but undefined desire of humanity and 
making it available as definite commer- 
cial demand. 

CONSUMERS’ INTEREST IN ADVERTISING. 

“The great private interest in the 
special brand, together with the obtru- 
sive methods of advertising, have given 
rise to the impression that advertising 
itself is necessarily obtrusive,even to the 
point of repelling the reader. But thisis 
not the case. Theconsumer hasagreater 
interest in meeting the producer than the 
producer has in reaching the consumer. 


technical press, takes a long step in ad- 
vance when it classifies its announce- 
ments, selects its readers, so as to 
address only those who are interested, 
and unites them with the subject matter 
which causes the reader automatically 
to seek the paper. As advertising is the 
modern selling machine, the technical 
paper is the most perfect advertising 
machine thus far evolved. The technical 
paper is built on lines to render the best 
possible service to the advertiser in the 
most economic manner. The industrial 
supremacy which America enjoys to-day 
is largely due to the high character of its 
technical press, and its wide diffusion of 
practical knowledge. 
CLEARING HOUSE OF INFORMATION. 

“The province of the technical journal 
is, therefore, to be the greatest possible 
source of help by giving the maximum of 
information, suggestion and opinion 
relating to the business to which it 
caters. While the editor should seek to 
originate as much as possible, probably 
the greatest value of the average techni- 
cal paper lies in the reports it can give of 
what people are doing, how they are 
doing it, what they are trying to do and 
failing. In fact, the journal is a clearing 
house more than a fountain of informa- 
tion. 

“‘T believe that the conception of edit- 
ing a technical journal is destined to 
undergo some change. The first need, it 
seems to me, is to make the information 
the paper contains more ‘get-at-able.’ 
That the whisper of the editor through 
pages of solid six point will be listened 
vo by the reader, while the advertiser 
must shout with poster type, is a mis- 
take. There should be much more dis- 
play in the reading matter columns of 
the paper, and perhaps less in the adver- 
tising columns. The best technical jour- 
nal is made for the busiest people. It 
must be gotten up so that ‘he who runs 
may read,’ and read while he runs. 

“There should be much more breaking 
up with sub-headings, boiling down, 
epitomizing. graphic representation, and 
a total abolishing of items of more than 
a stick without a proper heading. It is 
as essential to enable the reader to skip 
what is not for him asit is to permit him 
to see at a glance what he does want. 
When he lays down the paper he will 
value it according to the amount of sat- 
isfaction he has gotten out of it per min- 
ute of time invested. 

IMPORTANCE OF PAID CIRCULATION, 

‘‘As to circulation, two subscribers, 
other things being equal, are worth twice 
as much to the advertiser as one; and 
while there may be aprice which it is too 
high to pay for readers, I doubt if that 
price has ever been reached in practice. 
But it is readers, interested readers, 
which the advertiser wants, not merely 
papers sent out. 

“The getting of business ideas from the 
printed page and acting thereon is an 
acquired habit. Only a part of the peo- 
ple in any field make this use of a paper 
to start with. Theadvertiser, and there- 
fore the publisher, havea very vital inter- 
est in promoting this habit. How shall 
it bedone? Firet, by making a paper 
worth reading and acting upon, and 
second, by advertising it. 

“In some fields there should be much 
more money spent on the circulation 
every year in advertising and soliciting 
than the total circulation receipts. 

‘“There is a very vital relation between 
the number of readers of a paper, the 
extent of their interest in the paper. and 
the value of the publication and its sta- 
bility as a property. The purchasing 
power of the interested readers is the 
final test of value. 

EDUCATING THE ADVERTISER. 


* Having constructed a medium which 
the publisher can swear by the next task 
is the education of the advertiser to do 
business on the advertising system. It 
is not enough to induce people to adver- 
tise. They should be induced to adopt 
the advertising method of selling goods. 
Many a good advertiser is lost by induc- 
ing him hastily to advertise inefficiently. 
If advertising is the modern selling ma- 
chine, the conditions of the business to 
which it is applied must be readjusted; 





“The specialized journal, including the 


the business must be reorganized to 
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adapt it to the new machinery. 

“If the publisher is not obtaining 
money under false pretenses, but is ren- 
dering a valuable service, it rests with 
him to prove that he is delivering the 
goods. 

“If advertising rests upon the bed 
rock ofeconomic necessity, and is as neces- 
sary to distribution as transportation 
is, then this fact admits of proof and the 
burden of proof is with the publisher. 
At least it is he who will reap the great- 
est immediate benefit from submitting 
the evidence. I do not believe a syndi- 
cate of leading publishers could under- 
take a more important and profitable 
work than thegathering, tabulating and 
digesting of data, showing when, where 
and how advertising yields the largest 
profits. 

“That advertising occupies as firm a 
place in distribution as does steam in the 
mechanical world, does not seem to me 
to admit of a doubt, and it is equally 
certain that the technical journal occu- 
pies an impregnable position, where it is 
destined to a career of which it is now 
only upon the threshold.” 





THE WIRELESS AGE. 
A New Publication Devoted to Wireless 
Telegraphy and Allied Subjects. 


The Wireless Age, a continuation of 
the Wireless News under new name and 
management, will begin publication in 
New York the latter part of the present 
month of November. It will be reduced 
in size to 6% x 9% inches, making it simi- 
lar to the strictly literary monthlies. It 
will be liberally illustrated and will have 
a cover in three colors. 

The chief object of the magazine is to 
delineate wireless telegrapby, both for 
laymen and technical students, making 
the educational feature a predominant 
factor. The subject of electrical indus- 
tries will be taken up ina general way, 
and financial matters, in so far as elec- 
trical securities are concerned, will be 
discussed. As contributors a list of dis- 
tinguished financiers and inventors is 
announced for the firstenlarged number, 
which, according to the publishers state- 
ment, will have a guaranteed circulation 
by postoffice receipts of 25,000, chiefly 
among people interested in electrical 
stocks. A diversified list of advertisers 
is also announced. 

Wickliffe Gray, thenew editorand pub- 
lisher, is a Southern newspaper man, 
who has seen service in both the West 
and East, in similar enterprises. His 
articles on electrical and industrial topics, 
through his “Bureau of Publicity and 
Propaganda,” have recently appeared in 
newspapers all over the country. 


Mortgagees Continue Publication. 

The holders of the mortgage against 
the Barre (Vt.) Evening Telegram plant 
and good will, E. A. Bugbee, F. L. Page 
and Clyde Perry, have taken possession 
ofthe plant and subscription list and 
will continue to publish the paper until 
some disposition can be made of the 
property. If not disposed of before, the 
plant will be sold at mortgagees’ sale on 
Dec. 10. 





Tenants of the Times Building. 

Jobn B. Woodward, the Eastern 
special representative of the Chicago 
Daily News, bas engaged quarters in the 
new Times Building, Times Square, for 
the New York offices of that newspaper. 
Other newspapers will be represented in 
the new building. The American Archi- 
tect has also secured offices there. 





Died From Effect of Burns. 

Mrs. E.8. Johnston, a magazine writer, 
who was accidentally burned on Monday 
at her home in New York, died last Tues- 
day at the New York Hospital. She was 
30 years old. Mrs. Johnston signed the 
magazine articles which she wrote under 





the name of ‘‘ Lawrence.” 
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AMERICAN ARCHITECT SOLD. 


This and Other Publications Transferred 
Through Office of E. P. Harris. 


The American Architect and Building 
News, one of the leading architectural 
papers of the country, which has been 
published in Boston for many years 
under the editorship of William Rotch 
Ware, has been sold to a New York cor- 
poration, at the head of which is Fred- 
erick P. Burt, for eleven years manager 
of the Engineering News. Mr. Burt, who 
is an able publisher, and the other sub- 
stantial men who are associated with 
him, should, with ample capital and 
thoroughly tested publishing ability, 
soon place this old and respected weekly 
in the very front rank of American tech- 
nical journalism. 

Offices have been taken in the new 
Times Building at Forty-second street, 
New York, which is now the home ofthe 
paper. Mr. Ware continues to be asso- 
ciated with the editorial department. 
The sale was negotiated by Emerson P. 
Harris, 253 Broadway, New York. 

Other recent transfers made through 
the office of Mr. Harris are: Fibre and 
Fabric, to the Joseph M. Wade Publieh- 
ing Company, Boston; the Week’s Pro- 
gress, sold by the Wilson Publishing 
Company, of New York, to the Search- 
light Publishing Company, of 24 Murray 
street, this city; Photographic Times- 
Bulletin, to a corporation of which 
Charles H. Plump is manager, and the 
monthly magazine ‘‘Why,” to J W. 
Ryckman. 

E. W. Krackowizer, formerly of the 
publicity department of the Milwaukee 
Sentinel, who lately has been conducting 
the department headed ‘‘ Advertising 
Chit Chat” in the Boston Herald, is no 
longer connected with that paper. 





The Best is the 
CHEAPEST 
In the Long Run 


SPECIAL AGENTS FOR THE 


American Type Founders Co.’s Type. 

The Hamilton Mfg. Co.'s Wood Goods. 

The Chandler & Price Co.'s Gordon Presses. 

John Thompson Press Co.’s Colts Armory 
Presses. 








The National Machine Co.’s Universal Presses. 

Oswego Machine Works’ Paper Cutters. 

Boston Wire Stitcher Co.’s Wire Stitchers. 

The Seybold Machine Co.’s Bookbindery’ 
Machinery. 

The Standard Machinery Co.'s Power Paper 
Cutters. 

General Electric Co.'s Electric Motors. 

F. P. Raisbeck Perforators. 

The Challenge Machinery Co-'s Products. 


AS WELL AS ALL STANDARD 
TOOLS, MATERIALS & SUPPLIES 





REBUILT MACHINERY 


We carry the largest and most varied 
stocks of Cylinder Presses, Job Presses 
Paper Cutters, Motors, Folders, Wire’ 
Stitchers & small tools in New York City 





All Machinery Overhauled by Special- 
ists Without Estimate. 


Cylinder Presses by the Rathbun & Bird Co. 

Colts and Universal Presses by Gus Rameier. 

Job Presses and Lever Cutters by H. A. 
Muller & Co 

Folders by Charles Bird. 

Wire Stitchers by Glover & Co. 

Motors and Engines by Jordan Bros. 





Connor Fendler & Company 
56 Beekman St. 33 to 43 Gold St., 
NEW YORK CITY. 
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THE WORTHLESS FREE LIST. 


In his words of good counsel to trade 
paper publishers, which appear else- 
where in this issue, Emerson P. Harris 
Bays: 

“It is readers, interested readers, that 
the advertiser wants, not merely papers 
sent out. There isa very vital relation 
between the number of readers of a paper, 
the extent of their interest in the paper, 
and the value of the publication and its 
stability asa property. Thepurchasing 
power of the interested readers is the 
final test of value.” 

It is on this principle that Ture Epiror 
AND PoBLisHER has always worked. It 
has often pointed out the worthlessness 
of the free list and contends that a large 
showing of papers distributed gratis 
does not mean a big and advantageous 
clientele of readers, but means, on the 
other hand, that your paper, if this policy 
is followed, will be regarded in much the 
same light as the circular, and, like the 
circular, will find a quick and easy pas- 
sage to the waste basket. When editors, 
publishers, agents, and advertisers get 
Tue Epiror anp PuBLIsHER it is either 
because there is something in that num- 
ber that will be of particular interest to 
them, or because they want the paper to 
read and are willing te pay the modest 
price asked for the information it con- 
veys. It ie upon such readersalone that 
the advertiser can depend for returns. 

Not long ago we had occasion to re- 
mind a subscriber that his subscription 
had expired and to invite him to renew. 
Somewhat to our surprise we received 
the following reply: 


Tue Eprror anp PUBLISHER Co., 
New York city. 

Gentlemen:—In reply to your favor of 
the 29th inst., we are receiving copies of 
allthe other newspaper journals with 
the compliments of the publishers and 
we do not feel that we would bejustified, 
therefore, in subscribing again to yours 
when the others treat us so cleverly. 
Under the circumstances, therefore, we 
will not renew our subscription. 

Yours very truly, 
id 

We thenght at once that we saw an 
opportunity to expound a little good 
journalistic gospel, and we wrote ex- 
plaining the policy of THe Epiror anp 
PusLIsHER and the reasons for thesame. 
By return mail we received the following 
very gratifying and highly significant 
response: 

Tue Epiror AND PUBLISHER Co., 
New York city. 

Gentlemen:—Your favor of the 12th 
inst. is received and noted. It is apleas- 
ure to know of one trade publication at 
least that hasabsolutely no free list, and, 
under the circumstances, we do not see 
how we can do otherwise than continue 
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our subscription to your paper. We are 
thereforeenclosing $1 for another years’ 
subscription. Yours very truly, 


It is a rule, of course, in printing com- 
munications like the above to give the 
name and location of the writer, buta 
request for permission to do so in this 
case wasdeclined. The letters are on file 
in this office. 





A JUST DECISION. 

The decision recently rendered by the 
Supreme Court giving damages to a 
woman whose portrait had been used 
without authority for advertising pur- 
poses is an eminently just one. There 
are many advertisements in which the 
appearance of a private individual’s pic- 
ture might work great damage to 
his reputation. The unauthorized 
use of a photograph, as was the case in 
this instance, isan invasion of privacy 
which can not in any way be condoned. 





London’s Women Journalists Meet. 

The tenth annual meeting of the Society 
of Women Journalists of Great Britain 
was held at the Institute of Journalists, 
in London, on Oct. 29, Mrs. Jack John- 
son presiding. In opening the proceed- 
ings, the chairman said that they had 
every reason to be proud of their efforts, 
which had now continued for ten years. 
The object of the society was to raise 
the prestige of the real bona fide women 
workers and to discourage the amateur. 
The report, which showed that since 
June, 1903, forty-three new members 
had joined the society, was adopted. 
Mrs. Jack Johnson introduced Mrs. T. P. 
O’Connor as the new president of the 
society, and said thatshefollowed many 
distinguished presidents, amongst whom 
were Mrs. Humphry (Madge of Truth), 
Mrs. Craigie (John Oliver Hobbes), the 
Duchess of Sutherland, Lady Sarah Wil- 
son, Mrs. ArthurStannard (JohnStrange 
Winter), Mrs. Flora Annie Steele, the 
Hon. Mrs. Arthur Henniker, Mrs. Meynell, 
and Mrs. Crawford. 


London Press Club’s Dinner. 

The twenty-third annua! dinner of the 
London Press Club was held at the Cri- 
terian Restaurant, Piccadilly Circus, on 
Oct. 29. F. J. Hillier, chairman of the 
club, presided. Andrew Caird proposed 
the toast, ‘‘‘The Imperial Parliament,” 
to which Lloyd George responded. W. 
Pett Ridge proposed ‘‘The Press Club,” 
and the chairman, Mr. Hillier, responded. 
The dinner is described as having been 
one of the most successful affairs ever 
given by the club. 

New Oil City Daily. 

A new evening paper called the Times 
will be started soon at Vil City, Pa. It 
will be a six-column, eight-page paper, 
and will be published by a company of 
which W. M. McKim ie president. 





A FIGHTING EDITOR. 


Review of the Late Col. D. R. Anthony’s 
Adventurous Career. 


The New York World prints a sum- 
mary of the engagements of the late Col. 
D. R. Anthony, which won for him the 
sobriquet of “the Fighting Editor of 
Kansas.” It says: 


“That a man who had been cowhided, 
beaten, shot full of holes, carved by 
bowie knives and ‘left for dead’ should 
die at eighty in bed was the late Col. 
Dan Anthony’s way of illustrating ‘life’s 
little ironies.’ 

** Anthony, a brother of Susan B., was 
a Kansas editor. He went to the State 
fifty years ago, when it was one big 
fighting field. Once his paper, the 
Leavenworth Times, bitterly assailed 
a local editor. The men met on the 
street, pistols drawn. Afterward people 
came from behind the trees and picked 
Anthony up. His aorta was cut, and as 
no one had then survived that wound— 
or so it was thought—the doctor said 
he would die soon. The bitter cold of 
winter checked the flow of blood, how- 
ever, and he was put to bed. 

** After a short sleep Anthony woke to 
ask the nurse what time it was. ‘Six,’ 
she replied. 

“«*Say, that’s a good joke on “Doc,’’’ 
chuckled the editor. ‘He said I’d be 
dead by 5:30.’ 

“Once, in 1875, a rival editor, Mr. 
Imbry, ‘shot Anthony up.’ He throve 
on the treatment. During the war he 
was knifed while trying to rescue a slave, 
but lived. As mayor of Leavenworth, 
years ago, he was a favorite target for 
the turbulent. Cowhidings and beatings 
with heavy canes were incidents. 

‘“Anthony’s last encounter was in 
1899, when he wasseventy-six years old. 
Ex-Sheriff Bond, a giant in stature, 
helped by another man, got the old edi- 
tor down and beat him and stamped 
upon him. He drew a revolver, but the 
friend saved Bond by knocking the 
weapon up. Anthony recovered. ‘I’m 
going to die of disease or old age,’ he 
said. 

“Anthony wasn’talwaysbloodthirsty. 
An actor, angered by Kansas criticism, 
came to his office one day to ‘lick the 
editor.’ He turned the hose on the vis- 
itor and went back to his desk. Once he 
was arrested for carrying a revolver 
wrapped upinpaper. Thelethal weapon 
turned out to be a pieceof lead pipe bent 
pitol-shape—nota bad defensive weapon. 

“Curiously enough, Anthony wasn’t a 
good shot. He never killed any one but 
aman named Satterlee. Once a gang of 
some fifteen men opened fire on him, and 
he emptied two six-shooters in their 
direction. ‘Upon my honor,’ he said,’ I 
never touched a man. I concluded that 
bricks were much more deadly weapons 
than pistols.’”’ 


EIGHT-HOUR DAY CARRIED. 





By Referendum Vote of I. T. U.—Effective 
on Jan. 1, 1906. 


The question of an eight-hour day for 
printers has been carried by a referendum 
vote of the International Typographical 
Union, according to reports from the 
headquarters of that body at Indiana- 
polis. This means that an effort will be 
made to put the new rule into effect on 
Jan. 1, 1906. There has been consider- 
able opposition to the measure on the 
part of members of the National Typo- 
thetz, but it is hoped by the union that 
this will be overcome before the date set 
for making the rule effective. 

The proposition to raise the salaries of 
the president and secretary of theI.T.U. 
was defeated. The union has permitted 
itsformersecretary, Charles Whittemore, 
to edit and publish a souvenir, which 
will contain the early history of the 
organization. a list of its officers and 
other interesting information. Mr. 
Huberty, present vice-president and 


chairman of the executive committee, 
will assist in editing the work. Adver- 
tisements will be solicited to defray 
expenses. 
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PALLAS AGAIN CRITICIZED. 
For Removing Newsstands While Allow- 
ing Billboards to Disfigure Parks. 


John J. Pallas, president of the board 
of park commissioners of New York, 
who obtained his position through the 
efforts of the Central Federated Union, 
has been severely criticized by the mem- 
bers of that body because of his action 
in forcing newsstands from City Hall 
Park. This move, they declared, was an 
outrage against honest boys and hard- 
working women, whom he deprived of 
the means of making a livelihood. 

Samuel Debs, delegate of the Newspa- 
per and Mail Deliverers’ Union, declared 
that the newspaper stands in the City 
Hall Park were not in the way of pedes- 
trians, and asked labor organizations to 
come to the aid of those who had been 
driven out. ‘‘ When wesent a committee 
to Pallas,” said Mr. Debs, “he bluntly 
told us that the stands in the park were 
a nuisance, and that he intended to keep 
them out.” 

Another delegate said that the stands 
were not as much an eye-sore as were 
the signs which Pallas permitted on 
park property. An appeal will be made 
to Mayor McClellan to have the order 
rescinded. 


LITTLE ADVERTISING STORY. 
To Bring to the Attention of Heads of 
Financial Institutions. 


Here is a littlestory about advertising. 

Its purpose is to interest more persons, 
and especially those at the head of finan- 
cial institutions, in newspaper adver- 
tising. 

If the ordinary citizen were asked to 
name the most famous savings banks in 
towns other than his own he would 
probably point to Pittsburg, and the 
reason for that is that Pittsburg is the 
best-advertised financial center in the 
country to-day. 

The men operating savings banks 
there were notsatisfied with what might 
be called their legitimate business, but 
reached out into every corner of the 
country. They did this through adver- 
tising. They didn’t use big space, but 
barrelsof brains. Theadvertising would 
make the average fellow of small income 
feel that it was up to him to begin lay- 
ing away a little money for a rainy day, 
if only a very small sum daily or weekly. 

And the advertisements were so word- 
ed that they gave the impression of 
stability and safety. If you live in New 
Mexico and have some spare money, you 
must be convinced that it will not be 
lost before you will mail it to a banking 
concern thousands of miles away. 

The advertising campaign, persistently 
and wisely carried on, has done big 
things for the Pittsburg banks. 

Stick a pin in these facts: 

In five years the banks that have 
advertised continually have increased 
thirty-eight per cent. in assets and 
eighty-five per cent.in deposits. That is 
@ fine showing. The banks that have 
not advertised show twenty-seven per 
cent. increase in assets and eleven per 
cent. increase in deposits. In the past 
year, which has not been all prosperity 
in financial circles, the advertisers have 
gained twenty-two per cent., and the 
non-advertisers have lost seven percent. 
in deposits. 

There was a time when bankers were 
about as chary about advertising as 
physicians. The doctors still stick to 
their prejudice on the advertising sub- 
ject. The bankers have learned that 
business is for the man who has the 
gumption and ability to go out and get 
it, and consistent and careful newspaper 
advertising is an unequaled producer of 
business.—Cincinnati Post. 
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PERSONALS. 


Charles G. Bush, cartoonist of the New 
York World, has gone South on a well- 
earned vacation. 


Denny B. Goode, late of the Lexington 
(Ky.) Herald, is now on the editorial 
staff of the Louisville Herald. 


A. ©. Wonsetler, formerly on the 
Omaha Daily News, has taken the posi- 
tion of court reporter on the Sioux City 
(Ia.) Tribune. 


Larkin G. Mead, formerly political 
writer of the New York Globe, has taken 
a position in the advertising department 
of the New York Edison Company. 


Charles M. Palmer, the New York 
newspaper broker, and his wife were in 
the wreck on the B. & O. near Baltimore 
last Saturday. They were badly shaken 
up but not seriously injured. 


R. St. P. Lowry, of the Erie (Pa.) 
Herald, was in New York this week, and 
made a pleasant call at this office. He 
was on his way home from Norfolk, Va., 
where he had been on a brief vacation 
trip. cate 

Charles Pierson, who has been assist- 
ant circulation manager of the New 
York American and Evening Journal, 
has gone to take a position in the busi- 
ness department of the Los Angeles 
Examiner. 


Elmer L. Schuyler, editor of the 
Hughesville (Pa.) Independent, has been 
made editor of the Williamsport (Pa.) 
Evening News, succeeding Howell F. 
Richards, resigned. Mr. Schuyler will 
continue to supervise the Hughesville 
paper. girs 

Capt. Harry 8. New, who was pub- 
lisher of the Indianapolis Journal before 
that paper was sold to George F’. McCul- 
loch, and merged into the Indianapolis 
Star, has formally announced his candi- 
dacy for United States Senator to suc- 
ceed Senator Fairbanks. 





newspaper writer, was the guest of honor 
ofthe Thirteen Club at theclub’s monthly 
dinner last Saturday night at Ricca- 
donna’sin West Twenty-fourth street, 
New York. Mr. Serviss made a speech 
on the “Superstitions of Wall Street.” 


John Paul Ryan, who has been assist- 
ant financial editor of the New York 
Evening Sun, will be married next ‘Tues- 
day to Miss Therese McQuade of West 
New Brighton, StatenIsland. Mr. Ryan 
has recently been placed at the head of 
the bond department of Bartlett, Frazier 
& Carrington. 


Among the newspaper men present at 
the dinner in honor of John Morley, 
M. P., given last Tuesday night by the 
New York Chamber of Commerce, were 
Whitelaw Reid, editor of the New York 
Tribune; St. Clair McKelway, editor of 
the Brooklyn Eagle, and Charles R. 
Miller, editor of the New York Times. 


Henry Watterson, editor of the Louis- 
ville Courier-Journal, was in New York 
on Monday and Tuesday and sailed on 
Wednesday for Europe for a long vaca- 
tion. His wife, daughter and grandson 
accompanied him. 





James Rankin Young, a Philadelphia 
newspaper man and ex-Congressman, 
has been tendered the superintendency of 
the dead letter office in the Postoffice 
Department. It pays $2,500 a year. 


Raymond Ball, manager of the Inter- 
City Publishing Company, New York, 
which proposes to publish a magazine 
supplement for Sunday newspapers, re- 
turned last Tuesday from a trip through 
the West in the interests of that concern. 
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8. S. Knabenshue, editor of the Toledo 
Blade, will be honored shortly, itis said, 
with an appointment to a consulate in 
Europe, probably in Germany. It is 
understood that Mr. Knabenshue well 
devote part of his time to literary work 
in connection with his consular duties. 


George W. Newcomb, editor of the 
Salem (Mass.) Observer, is in California 
en route for Mexico. Sometime ago there 
was a voting contest in Massachusetts 


to decide on a representative to visit |- 


rubber plantations in Mexico and report 
conditions to Eastern members of the 
various rubber companies, and Mr. New- 
comb was selected for the mission. He 
took advantage of this opportunity to 
make his first visit to the Pacific (Coast. 


George H. Carr, who for a quarter of a 
century has been chief pressman of the 
Cleveland Leader, has resigned and will 
go to North Carolina, where he will en- 
gage extensively in truck farming for 
Northern markets. A bronchial affection 
forced him to seek a milder climate. 
Before Mr. Carr went to Cleveland 
he was expert machinist in one of 
the big printing press manufacturing 
establishments in the East. When it 
became known that he was to leave the 
Leader, his associates in the pressroom, 
as a testimonial of theiresteem, presented 
him with a gold headed cane. 


COL. D. R. ANTHONY DEAD. 


Fighting Editor of Kansas, Founder of 
the Leavenworth Times. 


Col. D. R. Anthony, the fighting editor 
of Kansas, died of heart disease on Thurs- 
day of last week at his home in Leaven- 
worth. He was SO years old. 

Col. Anthony was one of the best- 
known figures in Kansas history. He 
fought through the Civil War with dis- 
tinction and took an active part in the 
border warfare of Kansas. He estab- 
lished the Leavenworth Times in 1857. 
The Times is the oldest newspaper in 
Kansas and Col. Anthony had been 
active in its management for almost a 
half century. 

Daniel Read Anthony was born in 
South Adams, Mass., on August 22, 
1824. He removed to Rochester, N. Y., 
in 1847 and went to Kansas iu the sum- 
mer of 1854. After the war he was 
mayor of Leavenworth for nine years. 
He was also postmaster of Leavenworth 
and was Government Director of the 
Union Pacific Railroad in1886. He was 
a brother of Susan B. Anthony, the 
famous woman suffragist. 


OBITUARY NOTES. 


Josiah Ketcham, the editor and pre- 
prietor of the Belvidere Apollo, died at 
his home in Belvidere, N. J., last Satur- 
day, of apoplexy, aged 63. He had en- 
tered upon hissecond term as postmaster 
of Belvidere, having been appointed first 
by President McKinley in April, 1898, 
He bought the Belvidere Apollo in 1871. 


Judge E. H. Thayer, editor and pro- 
prietor of the Clinton (Ia.) Age, which 
he founded in 1868, died last week at his 
home in Clinton, aged 72years. He was 
one of the best-known newspaper men in 
Iowa. 


Publisher Killed in Wreck. 

James P. Harrison, a well-known 
Atlanta publisher and former State 
printer of Georgia, was killed recently in 
a wreck on the Atlanta, Knoxville & 
Northern Railway. He established the 
Monroe Advertiser at Forsyth, Ga., and 
was later associated with Col. J. H. 
Estill, of the Suvannah News, in execut- 
ing the contracts for State printing. In 
1873 Mr. Harrison moved to Atlanta 
and purchased the Christian Index and 
Franklin Printing House, which he man- 
aged with conspicuous success. 
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EDITOR BUTLER WAS RIGHT. 
President Roosevelt Owes Him Dinner on 
Result in Empire State. 


A few days before the election Presi- 
dent Roosevelt made what might be 
called a bet with E. H. Butler, editor of 
the Buffalo News, on the result in New 
York State. Mr. Butler, in discussing 
the situation with the President at 
Washington, ventured this opinion: 
‘You will carry New York State by a 
greater plurality this year than McKin- 
ley did in 1900.” 

Mr. Roosevelt smiled incredulously, and 
then said: ‘If I do, Butler, I’ll give you 
the finest dinner the White House has 
ever put up.” 

At11o’clock, on election night, Mr. 
Butler sent the President this dispatch: 

“Get that dinner ready, Mr. President. 
You lose. I win.’ 

Mr. Butler expects a call to Washing- 
ton at any moment now. 

McCardell in Court. 

Roy L. McCardell, the newspaper 
humorist, and Gene Carr, the cartoon- 
ist, who collaborate in producing funjfor 
the columns of the New York World, 
were autoing through the city streets 


eyes of minions of thelaw. McCardell 
was haled to the West Side court to 
answer the charge of running his ma- 
chine on the wrong side of Broadway at 
Columbus Circle. After explaining his 
case to Magistrate Ommen, the humorist 
was discharged. 





last Sunday when they came under the | — 
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SITUATIONS WANTED. 
Four agate lines will be published one 
time free under this classification. 15 
cents tor each additional line. 


YOUNG WOMAN 


thoroughly experienced in all departments of 
newspaper work, would like position as special 
correspondent or privatesecretary. Advertising 
and theatrical work aspecialty. Address “F. D.,”’ 
care of THe EpITOR AND PUBLISHER. 


ON TRADE PAPER. 
Lady of experience wishes position as special 
writer on trade journal. Address “EX PERI- 
ENCE” care of THe Epiror AND PUBLISHER. 





PROOFREADER. 
Graduate German University, reads proof and 
translates correctly from and into eight lan 
guages, wantsemployment. Address, ““PROOF- 
READER,” care of Taz Epiror aNb PUBLISHER. 
EXPERIENCED WASHINGTON 
correspondent desires papers to represent at the 
National Capital. Telegraphic news, Washing- 
ton letters or editorial paragraphs. Address 


CHARLES JAMES FOX, Ph. D., 134 East Capitol 
Street, Washington. D. C. 


BUSINESS MANAGER 


Wants change. Now general manager of the 
leading evening paper in field of 250,000. Has 
doubled advertising in cities of 100,000 tu 200,000 
population. Exceptionally successful record as 
business, advertising and circulation manager. 
Knows how to “cut” expenses, increase receipts- 
Salary $2,600 to $3,000. Address “CONFIDEN.- 
TIAL,” care THE EDITOR AND PUBLISHER. 


POLITICAL CARTOONIST 
desires position on enterprising paper. Can do 
general sketch work and has plenty of original 


ideas. Address “SKETCH,” care Tue Epiror 
AND PUBLISHER. 


COPY READER 
with three years’ experience on New York dallies, 
will be open to engagement ‘city only) Sept. 1. 
Unimpeachable references. Address “COPY 
READER,” care THe EpITOR AND PUBLISHER. 























The Rathbun & Bird Co., 


PRINTERS’ 
OVERHAULED 
MACHINERY 


Cylinder Presses Job Presses 
Paper Cutters Folders Motors 
Shafting, Etc. 


We operate the largest, best equipped 
and most modern, exclusively printers’ 
machine shop in Greater New York, 
and can guarantee to furnish a machin- 
ist who thoroughly understands your 
make of machine, ensuring intelligent 
and economical service. 

hy attention given 4 e- 
in ineering. Remova - 
need ar Canbusiion Work, ois 


The RATHBUN & BIRD CO., 
33-34 Gold Street, New York City. 











WILLIAMS LLOYD MACHINERY 
COMPANY. 
(Formerly Geo. E. Lloyd & Co., Est’d 1876) 
373 Dearborn St., Chicago. 


Plants for Stereotyping, Electrotyping and 
Photo-Engraving complete in every detail. 


N Y. Agent: THE TYMPALYN CO., 
CHARLES 8. MILLS, Manager, 


SPECIALTY: Iron Equipment for Compos- 
ing Rooms. 














THE LOVEJOY COo., Established 1858 


ELECTROTYPERS 


and Manufacturers of Electrotype Machinery 


444-446 Pearl Street, New York. 





CAPABLE MANAGER 


will be open to offers from trade weeklies Sept. 1. 
Can also act as editor, if desired. Thoroughly 
versed, and with fine metropolitan record In all 
departments. Can take charge of plant if there 
is one in connection. Address “MANAGER,"’ 
care THE EDITOR AND PUBLISHER. 


BUSINESS AND ADVERTISING 

Competent business and advertising manager 
of New England daily desires change of location. 
Can furnish best of recommendations regarding 
character and ability, 35 years of age, married. 
Exceptionally well qualified to handle agency 
and foreign business handled direct. Address for 
information, “N, E.,"" care THE EpitoR ANv PusB- 
LISHER. 


SPECIAL FEATURE WRITER FOR 


Sunday Papers—Newspaper man of all around 
experience, particularly in special articles and 
feature work, desires position with New York 
paper or publishing house. Address “SPECIAL,” 
care THE EDITOR AND PUBLISHER. 








HELP WANTED. 


Reliable men to carry as a side line an up-to- 
date line of Advertising Calendars, sold to Furnt- 
ture, Hardware, Drug, Shoe and General 
Merchants. Convenient to carry prompt 
remittances. GEO. H. JUNG &CO., Cincinnati, O. 


FOR SALE. 
THREE SIMPLEX TYPESETTING 


machines in first class condition; price reason- 
able. About 1,200 lbs. of 11-point type with one 
machine, and 500 Ibs. of type with the other two 
9-point machines. Equipped to set foreign Jan- 
guages. Write P. V. ROVNIANEK & Cu., 612 
Grant St., Pittsburg, Pa, 


SCOTT THREE-DECK PRESS. 


One three-deck Scott straight line, twenty-four- 
page press, with color attachment, good as new, 

















= | four years old, prints seven and eight columns. 


Reason for selling, purchased new Hoe thirty- 
two-page quadruple press. Address DES MOINES 
CAPITAL, Des Moines, la. 


COX DUPLEX FOR SALE. 


1 Angle Bar Cox Duplex Press as good as new; 
reason for selling, replacing with a new Hoe two- 
roll press. EMOCRAT PUBLISHING CO., 
Danville, Ill. 



















RIBBONS 
FLIMSIES 
CARBON PAPER 





TYPEWRITER | 


| | WE MANUFACTURE THE BEST LINE OF | 


| - Typewriter Supplies 


| ON THE MARKET—SEND FOR CATALOG 


| THE S. T. SMITH CO. 


| 11 Barciay Street, New York City 
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TIPS FOR BUSINESS MANAGERS. 


The Voltz Advertising Agency, 1001 
Cherry street, Philadelphia, is asking for 
rates. 


The E. R. Berry Chemical Company, 
St. Louis, is placing a three-inch ad in 
Southern dailies. 


The St. Cloud Pharmacy, Philadelphia, 
is asking rates on a one-inch ad to run 
e. o. d. for one year. 


Advertising is being placed in dailies 
direct by the Pritchard Remedy Com- 
pany, Cherokee, Ia. 


The Bates Advertising Company, Wil- 
liam street, New York, is using Western 
dailies to advertise Clothcraft Raincoats. 


Pennsylvania dailies are being used 
through the E. P. Remington Agency, 
Pittsburg, to advertise Cumalena Hair 
Tonic. 


The Mahin Advertising Company, 
Chicago, is using Western dailies to ad- 
vertizse the Falcon Self-raising Pancake 
Flour. 


Northeastern dailies are being used 
through the J. T. Wetherald Agency, 
Boston, to advertise the Paxto Toilet 
Articles. 

Morton & Co., bankersand brokers, 50 
Broadway, New York, are sending out 
orders for a forty-line ad. They want 
thirty days’ credit. 


The advertising of Ninfa Soap, manu- 
factured by the Dr. Alvarez Drug Com- 
pany, is being placed by the H.T. Meany 
Advertising Agency of Brooklyn, N. Y. 





The Excelsior Baking Company, 1128 
South Second street, Philadelphia, is 
putting out a nice line of copy in Phila- 
delphia and vicinity through the Powers 
& Armstrong Agency. 


John Williams & Co., brokers, 41 Wall 
street, New York, aresending out orders 
to Pennsylvania papers. They are not 
recognized by the American Newspaper 
Publishers’ Association. 


TheCurtis-Newhall Advertising Agency, 
Los Angeles, Cal., is placing a forty line 
ad in Western dailies for the Worthing- 
ton Fordyce Wrinkle Cure. 


Dailies are being used through the 
William S. Power Agency, Pittsburg, for 
the J. H. Heinze Company, Pittsburg, to 
advertise the Heinze products. 


The Clarence K. Arnold Agency, Phila- 
delphia, is placing some financial adver- 
tising in Sunday papers for the U.S 
R. E. & Security Company, Boston. 


The Boston News Bureau, Boston, is 
placing a two and one-half inch ad daily 
for one month in Northeastern dailies 
for the Albany Cigarette Company. 


Frank Seaman, advertising agent, 874 
Broad way. New York, is asking rates on 
a three-inch double column ad for three 
months, also on a two-inch ad to run 
four times in weekly papers. 


The Guenther-Bradford Company, 
Chicago, is using Pennsylvania Sunday 
papers for the International Lumber & 
Development Company, Drexel Building, 
Philadelphia. This order is for 10,000 
lines. 


The Lowman Advertising Agency, 
Atlanta, Ga., is making contracts with 
Southern dailies, for the Stuart Drug 
Company, Wall street, Atlanta, to ad- 
vertise Stuart’s Gin Buchu. The order 
is for 14,000 lines. 


N. W. Ayer & Son, Philadelphia, are 
using dailies for the advertising of the 
W. A. Noyes Asthma Cure, Rochester, 
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N. Y. They are also using Western 
dailies for the Central City Soap Com- 
pany, Jackson, Mich. 


The National Nut Food Company, 
Minneapolis, Minn., is advertising Malta 
Ceres through the Dollenmayer Adver- 
tising Agency, Minneapolis. The space 
is eighty lines twenty-six times, and 
Minnesota dailies only are being used. 
Western dailies are also being used by 
the above agency to advertise the Gor- 
don Fur Garments. 


Financial and Steamship Advertising. 

Among the most striking and attrac- 
tive designs appearing in the current 
magazines are those relating to the 
Mediterranean service of the White Star 
Line, the first announcement of the 
Great Northern Steamship Company of 
its line between Seattle and the Orient, 
and the advertisement of the American 
Mercedes Automobile, all of which were 
prepared and placed by Albert Frank & 
Co., of New York city. This agency, 
which is the pioneer in financial and 
steamship advertising, now handles a 
very large percentage of the publicity in 
both those lines, and has only recently 
begun to make a specialty of commercial 
advertising, particularly in the weekly 
and monthly periodicals. It has made 
such a pleasing and effective debut that 
further evidence of its skill and ability 
may be confidently expected. 


Sphinx Club Gives Loving Cups. 

At the November dinner of the Sphinx 
Club, which was held on Tuesday night 
of last week at the Waldorf-Astoria, 
New York, loving cups were presented to 
F. James Gibson, secretary of the club, 
and W. W. Hallock, its treasurer. The 
principal speaker of the evening was 
Seymour Eaton, publisher of the Book- 
lover’s Magazine, Philadelphia, who 
talked on his favorite theme, ‘‘ Advertis- 
ing Is News.” Despite the fact that it 
was election night, 200 persons were 
present at the dinner. 


Strauss Represents North American. 

Louis C. Strauss, who formerly repre- 
sented the Hearst papers in the foreign 
field and later was business manager of 
the Los Angeles Examiner, has been 
made New York representative of the 
Philadelphia North American, with 
offices in the Temple Court Building, 
New York. Mr. Straussforsome months 
past has been with the advertising de- 
partment of the paper in Philadelphia. 
William E. Willis, who is succeeded by 
Mr. Strauss as New York representative, 
will return to the home office of the 
paper. 

Reading Agency’s New Quarters. 

The Dampman Advertising Agency, of 
Reading, Pa., has moved its offices to 
the Colonial Trust Building of that city, 
where it will have much larger and more 
commodious quarters. Before entering 
the advertising field John B. Dampman, 
head of the concern, was for fifteen years 
editor of the Reading Herald, and was 
later for five years aneditorial writer on 
the Pittsburg Times. He has made a 
merited success in his new line of 
endeavor. 





Represents Philadelphia Record. 

Joseph F. Finley has been made New 
York special representative of the Phila- 
delphia Record, succeeding Joseph H. 
Cashman, resigned. Mr. Finley repre- 
sented the Record in New York before 
Mr. Cashman was given the position, 
and since tbat time has been with the 
home office of the paper. The New York 


office of the Record is at 611 Temple 
Court. rs f Te 

The Piqua (O.) Citizen has just made 
its appearance. 





NEW ADDRESSING MACHINE. 
Device By Which Lanswes Slugs May 
Be Used Instead of Stencils. 


A new addressing machine, which will 
soon be put on the market by the Meir 
Automatic Addressing Machine Com- 
pany, New York, promises to revolu- 
tionize present methods of addressing 
wrappers for publications of large circu- 
lation. It prints the addresses from 
linotype slugs instead of the ordinary 
stencils and thereby can turn them out 
with greater speed and neatness and at 
much smaller cost thancan be done with 
any machine now in use. 

One of the new machines, which was 
seen in operation by a representative of 
THe Epiror AND PUBLISHER, printed 
wrappers and delivered them neat and 
dry, ready for the mailing department, 
at the rate of about 8,000 an hour. 

The address is set up on an ordinary 
linotype slug about thirty ems wide. 
By an ingenious arrangement this single 
line slug prints the wrapper in the con- 
ventional three line style on one run 
through the machine. 

By using slugs all the smeary asten- 
cil work is done away with and the 
wrappers come out as neatly printed as 
though done on a job press. The slugs 
take up little room and can be handily 
stored. They are easily replaced and 
renewed, the only cost being the casting 
and the metal, which can be used over 
any number of times. 

With the new machine everything 
works automatically. Arrangements 
will be made to have each slug bear its 


own combination, so when the sub-| 


scription expires'it will drop out auto- 


matically to a galley made to hold the| 
| Joseph B. 


dead addresses. The slugs may easily 
be arranged alphabetically, by towns, 
counties and States, thus facilitating a 
sorting of the mail. 

Ben Hamilton, manager of the Radam- 
Microbe Killer Company, 121 Prince 
street, New York, who is well known to 
newspaper publishers on account of the 
extensive advertising which he has di- 
rected for that concern, is one of the 
largest ateeeneneyeete the new weompany. 

Fine Post-Election Edition of Times. 

Not in the history of New York jour- 
nalism, perhaps, has the post-election 
edition of anewspaper made a betterim- 
pression on members of the craft, poli- 
ticians, and the general public, than the 


issue of the New York Times of Wednes- | 


day, Nov. 9. 


The general reader got the pith of the | 
| owner, has a share in the new concern. 
trouble in locating the eoveral details of | 

| 


matter on the front page, and had no 


I. A. A. pinssee Beet. 
The Board of Directors of the Interna- | 


tional Advertising Association met last | 
Wednesday at the headquarters of the | 
association, 114 Fifth avenue, New York. | 


The campaign to secure more equitable 
trade mark legislation was the principal 
topic discussed. 

New Virginia Daily. 

A new evening paper called the Jour- | 
nal will beestablished soon at Fredericks- | 
burg, Va. 
manager. 


D. E.Cripeis now editor of the Mounds | 


(Okia.) Monitor. 











| paper. 
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NEW.CORPORATIONS. 


Clarke Printing Company, Gulfport, 
Miss. Capital, $10,000. Incorporators: 
W. B. Clarke, T. I. Clarke and others. 


Leader Printing Company, of Vinita, 
I.T. Capital, $10,000. Incorporators: 
F. 8. E. Amos, Natalie Warren, and Ray 
M. McClintock. 


The Peerless Engraving Company, New 
York. Capital, $21,000. Directors: 
Charles Savage, George Roes, and H. J. 
Roes, Brooklyn. 


Vehicle Trade Publishers, Ltd., To- 
ronto. Capital, $50,000. Provisional 
directors: P.G. Van Vleet, J. S. Murray, 
and E. M. Wilcox. 





Mohawk Publishing Concern, New 
York. Capital, $500. Directors: Hein- 
rich Charles, Brooklyn, and G. G. Bain 
and H.S. Sierichs, New York. 


I. W. Dumm Publishing Company, 
Kansas City, has been incorporated, 
with $150,000 capital, by I. W. Dumm, 
E.S. Horn, William Clarke and others. 


The Allen-Nugent Company, New York 
(publishers). Capital, $5,000. Direc- 
tors: W. W. Nugent, Bound Brook, 
N.J.,and W.J. Brandtand B. F. Hobron, 
New York. 

John Valentine Company, New 
York, to deal in magazines. Capital, 
$10,000. Incorporators and directors 
for the first year: Elizabeth S.A. Valen- 
tine, J. F. Valentine, Flushing, N. Y.; 
I. V. Hunt, New York. 


Paulsboro Publishing Company, Pauls- 
boro, N. J., publishers and proprietors 
of newspapers, etc. Capital, $25,000. 
Incorporators: Edward M. Macononry, 
Moreland and Harry R. 
Derickson, Paulsboro, N. J. 


The Baltimore Bulletin Publishing 
Company has been incorporated, with 
an authorized capital stock of $500, for 
conducting a printing and publishing 
business, by George F. Sloan, Jr., Frank 
B. Sloan, F. EugeneSloan, and J. Francis 
Dammann, all of Baltimore. 


CHANGES IN INTEREST. 


The Delta Democrat of Tunica, Miss., 
has been sold by C. H. Block to B. C. 
Trigg. ce eas 

S. F. Balentine has bought the Juniata 
Herald at Mifflintown, Pa.,and becomes 
its editor. Neral 

The Gueydan (La.) News has been sold 
to a stock company, which will improve 
theplant. Henry L. Gueydan, theformer 


E. F. Kluckhohn, who for the pasttwo 
| years has been editor of the Whittemore 
|(Ia.) Champion, has purchased the 
| Garner (Ia.) Signal of Bush & Knadler, 

and will conduct that paper in the 
future. 


A. L. Bemis, for fifteen years the suc- 
cessful proprietor and editor of the 
Carson City (Mich.) Gazette, has bought 
a controlling interestin the Alma (Mich.) 


| Record, and took possession on Nov. 1. 
Mr. Bemis still retains his property in- 


terests in Carson City. Mrs. Bemis, who 
has had charge of the news department 


k. A. Kishpaugh will be the | of the Gazette for several years, will con- 
| tinue to look after the work. 


The Hydro (Okla.) Journal is a new 
Carl Judge is the editor. 












I ic cncctnsncets sissecasienscerescuen 154,000 
St. Louis Chronicle...... -. 55,000 
Toledo Times and News..................00+ 51,000 





D. J. RANDALL, Tribune Bidg., N. Y. 


THE SCRIPPS-McRAE LEAGUE 


Own and Control the 


Columbus (0.) Citizen.. _ 
AT LESS THAN A TENTH OF A CENT PER THOUSAND PER LINE. 


NINE BI orecsonskasenasanuesecommnictpune 

Covington (Ky.) Post.. sie 

Akron (0.) Press. sehadusbensetsbhonpdabhnbacounss 
000. 








I. S. WALLIS, Boyce Bldg., Chicago. 
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BALMER IN BOSTON. 


Dinner in His Honor Attended by Promi- 
nent Advertising Men—Something 
About William R. Buchanan, 
Who Managed Douglas 
Campaign. 


Boston, Nov. 17, 1904. 
Special to Tue EpirorR AND PUBLISHER. 

A dinner was given at the Hotel 
Lenox in Boston one evening last week 
in honor of Thomas Balmer, advertising 
manager of the Butterick Publishing 
Company, New York. Thearrangements 
for the dinner were in the hands of E. H. 
Kimball, Boston manager of the But- 
terick Company, who gathered together 
some seventy men who are connected 
with the advertising departments of 
large establishments, for the purpose of 
allowins them to discuss and hear dis- 
cussed the newest problems that beset 
those who are engaged in this line of 
business. Mr. Kimball introduced Mr. 
Balmer, who explained the necessity of 
long training in theadvertising field. He 
expressed his supreme faith in advertis- 
ing and said he believed the Hon. W. L. 
Douglas owed his election as Governor 
of Massachusetts most largely to his 
able advertising campaign. Continuing, 
Mr. Balmer said: 

“The question is not one of the ad- 
visability of advertising, but how? The 
old methods are no longer suitable for 
you, and the great change that is com- 
ing on now is the belief that large space 
is the most profitable. Many are squan- 
dering the money that they now putinto 
advertising because they might get many 
times the returns that they do now if 
only the space used were a little larger. 
That is something that was found out 
two years ago, but itis as true now as 
it was then.” 

Mr. Balmer then gave some figures asa 
result of an analysis of a monthly maga- 
zine’s advertising for a period of thirty- 
four years. He showed thatthe average 
number of lines used by each advertiser 
thirty-four years ago was 112, which 
increased to over 500 last year, and the 
number of advertisers had decreased in 
number from 910 to 479. He declared 
there is a persistent tendency toward 
continuous advertising and he said that 
in newspaper advertising one whole 
page is worth more than the half of two 
pages. 

‘In ten magazines,” hecontinued, “an 
advertisement of twenty lines cost over 
$1 per reply, whereas when complete 
pages were used the cost per repiy was 
reduced to forty and one-half cents, and 
itis an axiom of advertising that the 
interest in an advertisement increases or 
decreases according to its size.’ 

There were a number of other speakers 
who discussed topics of interest to the 
advertising man. 


William R. Buchanan, the manager of 
the extraordinarily successful campaign 
which elected William L. Douglas Gov- 
ernor of Massachusetts, and who is to 
be the Governor-elect’s private secretary 
at the State House, is a quiet, rather 
shrewd looking, fair-complexioned news- 
paper publisher, about forty years of 
age. He has been intimately associated 
with Mr. Douglas as the publisher of the 
Brockton Times, the paper which Mr. 
Douglas founded and still owns. He has 
also been a confidential agent for Mr. 
Douglas for several years. 

As publisher and acting proprietor of 
a successful newspaper, Mr. Buchanan 
has necessarily come in contact with 
many men. He has learned to judge 
people, to think and act quickly and 
ably. The way in which he handled Mr. 
Douglas’s campaign showed his rare 
executive ability. A comparatively 
young man in politics, he was opposed 
to veteran Republican managers who 


were supposed to know the State’s polit- 
ical possibilities thoroughly, and he sur- 
prised these managers greatly. 

In his earlier newspaper days, when he 
was acquiring the training which devel- 
oped him into the successful publisher, 
Mr. Buchanan worked in Washington, 
Boston and other large cities. Since he 
chose Brockton for his home he has be- 
come one of the best known residents 
there, his acquaintance extending far out 
through the State. 

He is strong in his admiration of Mr. 
Douglas. In speaking of his administra- 
tion of the campaign work, he says: 

“T have done it solely through love of 
the man. I look upon Mr. Douglas as a 
dutifulson looks upon a generous father.” 

Mr. Buchanan is now enjoying a brief 
visit at Lakewood, N. J., where he is 
trying to recuperate from his strenuous 
work as manager of the Douglas cam- 
paign. 


Senator Crane, of Massachusetts, a 
few days ago received an appeal for 
funds to bring a certain former State 
House reporter back home from the 
West, where he has been living for a 
year or more, supporting himself and 
family. The communication represented 
the newspaper man to be in dire need 
and told a pitiful story. Senator Crane 
is known as a sympathetic and liberal 
man, but in this case he had his sus- 
picions aroused and instituted an inves- 
tigation. He found that the reporter in 
question was not in want, aud that the 
man who solicited the money could not 
be located at the address given. It is 
learned that similar schemes have been 
tried in this vicinity before, without the 
knowledge of the newspaper men in- 
volved. The postoffice authorities, it is 
said, have had their attention called to 
the matter, and will attempt to run 
down the guilty parties. 


Election returns were never more sat- 
isfactorally bulletined in this city than 
they were on Tuesday night of last week. 
On Newspaper Row the American, Globe, 
Herald and Post, by the use of canvas 
and stereopticans, each displayed the 
returns to thousands of anxious readers. 
The Traveler also offered bulletins to a 
large crowd in front of its building. 
TheGlobe, Herald, Transcript, Traveler 
and American issued extras every few 
minutes up to midnight. 


Rev. O. S. Baketel, D. D., of Manches- 
ter, N. H., father of Dr. H. 8S. Baketel, of 
the New York office of the Associated 
Prees, and L. B. Baketel, of the Boston 
office of the Publishers Press, who for 
the past year has been field worker for 
New England of the Sunday School 
Union of the Methodist Episcopal Church, 
has recently been promoted to the posi- 
tion of general field worker, with the 
entire United States as his territory. 


Frank C. Bacon, formerly advertising 
manager of the North Adams (Mass.) 
Transcript, and later of the Herald of 
that city, has accepted the position of 
advertising manager of the Rome (N. Y.) 
Sentinel. He has already entered upon 
his duties. L. B. B. 


Cosmopolitan Buys Club Woman. 
The Club Woman, official organ of the 
New York State and General Federation 
of Women’s Clubs, has been sold to the 
Cosmopolitan Company, and hereafter 
will be conducted by that company. 
Mrs. Dore Lyon, it is understood, will 

continue as editor of the publication. 








American Art News. 
Hyde’s Weekly Art News has been suc- 
ceeded by the American Art News, a 
larger and more pretentious publication. 
The American Art News will appear 
weekly from November until May, and 
monthly during the remainder of the 





season. 





MAGAZINE MENTION. 


Excellent Numbers of the Delineator, In- 
dependent and Leslie’s Magazine. 


The December number of the Delineator 
is a@ superb production. The striking 
advance in the printing of large editions 
is particularly noteworthy, the color 
and black plates throughout the big run 
necessary for this remarkably popular 
magazine showing almost absolute fidel- 
ity to the original sketches. A feature 
of more than ordinary interest in this 
number is Richard Le Gallienne’s render- 
ing of the Wagner Love Songs into 
exquisite English verse, with illustra- 
tions in colors by J. C. Leydendecker, 
which give the songs a setting worthy 
of their beauty. This is without ques- 
tion one of the finest editions the Delin- 
eator has ever issued. 


Leslie’s Monthly Magazine for Christ- 
mas is a beautiful holiday book with 
sixty illustrations, nine shortstoriesand 
twenty-four contributions. That’s the 
dry bones of it. The heart and soulcome 
from the genial spirit of Christmas which 
pervades the number. Holman F. Day, 
Henry C. Rowland, Dr. Wilfred Grenfell 





and the rest have crammed it full to 
bursting with good things. Then there 
is the startling story of the Great 
Theatrical Syndicate, and how it fighte 
newspaper critics and independent stars 
like Mrs. Fiske. It is a generous, big- 
hearted, right-minded Christmas number 
and has a special cover lithographed in 
four colors, by far the prettiest cover 
that has ever bound a copy of the 
magazine. 

This week’s issue of the Independent is 
a book number, and a very entertaining 
one itis. Mrs. L. H. Harris contributes 
the article, ‘‘ Novels and Novelists.”” Mrs. 
Harris, with Paul E. More, now literary 
editor of the Saturday Evening Post, 
wrote “The Jessica Letters,’”’ which 
were published anonymously some 
months ago, and attracted more than 
ordinary attention. A novel feature of 
this issue of the Independent is the book 
reviews by the authors themselves, sug- 
gested originally by Andrew Lang. Mr. 
Lang begins the series with a review of 
his “The Valet’s Tragedy.” Thomas 
Dixon, Jr., reviews his “The One 
Woman”; Upton Sinclair, his ‘‘“Manas- 
sas’’; Gelett Burgess, “More Goops”; 
Prof. W. E. Burghardt Du Bois, ‘‘The 
Souls of Black Folk,’’ and W. J. Ghent, 
“Masa and Class.” ‘i‘he third paper on 
“The Evolution of the Literary Aspir- 
ant” appears in thisnumber. Anarticle 
of very timely interest is written by 
A. Roy Knabenshue, son of 8.8. Knaben- 
shue, editor of the Toledo Blade, on ““My 
Flights in the ‘Arrow,’” it being a 
description of the ascents of Capt. Bald- 
win’s dirigible airship at the World’s 
Fair. 

Buys Job Printing Plant. 

O. G. Cox, editor and proprietor of the 
La Grange (Ga.) Graphic, has bought 
the job office of the Troup Printing Com- 
pany of that place, and will operate itin 
connection with his newspaper. 





MORE COMPLIMENTARY LETTERS 
Congratulations to Publishers Press on 
Excellence of Election Night Service. 


The Publishers Press advertisement in 
last week’s Epiror AND PUBLISHER con- 
tained a number of messages compli- 
menting the association on its serviceon 
election night. The following lettersare 
among those which have since been 
received : 

Erie, Pa., Nov. 9, 1904. 
PUBLISHERS PRESS, 
New York City. 

Gentlemen :—The service furnished by 
your association on the night of election 
was mostexcellent. Wehad animmense 
crowd, who seemed to be much pleased 
with the splendid servicerendered. Your 
service was not only more accurate, but 
more prompt, than any other. Wecon- 
gratulate you. 


R. St. P. Lowry, 
Mgr., Herald Publishing Company. 


Pittston, Pa., Nov. 10, 1904. 
PUBLISHERS PRESS, 
New York City. 

Gentlemen :—The election news service 
furnished by you Tuesday night was a 
perfect success. Nothingof the kind had 
been attempted here before, and, with 
the aid of a large stereoptican we were 
able to give Pittston the first news 
accurately. . Yours truly, 

WILLIAM JoserH PEck, 
Editor, Gazette, Pittston, Pa. 


Trenton, N. J., Nov. 12, 1904. 
PUBLISHERS PRESS, 
New York City. 
Gentlemen:—I cannot let this week 
pass without writing you to say that in 
the four years | have been managing 
editor of the True American, it has not 
been my pleasure to handle a better re- 
port onelection night than thatfurnished 
by your association. 
Yours truly, 
H. B. Reiuey, 
Managing Editor, True American. 


The Chanute (Wis.) Tribune says: 

“The greatest landslide in the history 
of the United States was handled in 
Chanute last night in the most complete 
and timely manner of any election re- 
turns ever brought to the city.” 

The Tribune received the report from 
the Publishers Press Association. 


The Barre (Vt.) Times, which received 
the Publishers Press report, printe the 
following: 

‘“‘A large number of people watched 
the bulletins from the Times’ special elec- 
tion service last night until a late hour. 
As fast as the results from the nation 
were received bulletins were posted in 
the windows of the office on North Main 
street. The Times issued this morning 
the only edition covering the election, in 
the eastern part of Vermont, and there 
were many words of commendation. 
Before daylight a score of boys were on 
the streets with the extra, giving the 
best election returns ever received here.” 


Change in Oklahoma Daily. 

C. L. Noel and C. B. Sheburne have pur- 
chased the interest of E. C. Nobb in the 
Hobart (Okla.) Chief, a daily and weekly 
Democratic paper. Thenew owners say 
there will be no change in the policy of 
the paper. Capt. W. A. Fields is retained 
as editor. 





New Des Moines Printing Company. 

The Campbell-Russell Company, Des 
Moines, Ia., has filed articles of incor- 
poration with a capital of $10,000, 
J. E. Campbell is president and treasurer 
of the company, and J. W. Russell, form- 
erly with the Kenyon Printing Company, 
is vice-president and secretary. 


W. E. Baker is now editor of the Wald- 
ron (Ark.) Reporter. 








THE EDITOR AND PUBLISHER. 
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PUBLISHERS PRESS 
LEADS AS USUAL 


OUR ELECTION SERVICE THIS YEAR EXCEEDED IN 


PROMPTNESS, ACCURACY and COMPLETENESS 





Brooklyn, N. Y., Nov. 10, 1904. 
PUBLISHERS PRESS: 

Gentlemen :—I desire to compliment the service fur- 
nished by your Association to the Brooklyn Times on 
Election night. The returns were prompt and absolutely 
accurate. The Timesasa result was enabled to place upon 
the streets of Brooklyn the first extra giving the public 
comprehensive and definite figures as to the result. 

Tuos. P. Peters, Editor. 


Pittsburg, Pa., Nov. 9, 1904. 
PUBLISHERS PRESS: 

I want to congratulate you on your election service 
last night. It was the best I ever saw, and you surely 
outstripped all your competitors in every possible way. 
I am glad to be able to give you this information. 

A. P. Moore, 
Editor, Press. 


New Castle, Pa., Nov. 9, 1904. 
PUBLISHERS PRESS: 

Your service was the finest election returns that were 
ever received here. Great crowds heard the bulletins read 
at News office. I congratulate you. 

Frep L. Rentz, 
Manager, News. 
Wheeling, W. Va., Nov. 9, 1904. 
PUBLISHERS PRESS: 
Election service was excellent. 7,000 people read the 
bulletins. NEws. 
Gloversville, N. Y., Nov. 9, 1904. 
PUBLISHERS PRESS: 
Election service was first class. Couldn’t be better. 
W. D. CoLurs, 
Publisher, Leader. 


Cleveland, O., Nov. 9, 1904. 


id 


PUBLISHERS PRESS: 

The telegraph editor of Cleveland Press says good 
work. We beat the life out of opposition. see 
J. E. NEVINS. 





PARK ROW BUILDING, 








anything of the kind ever before attempted. We carefully planned that this should be so, 


and reports from all over the country prove that our service was 


SUPERIOR TO ANY OTHER. 


A few of the many complimentary messages we have received will indicate the value of having UP-TO-DATE SERVICE: 


PUBLISHERS PRESS: 


Accept our congratulations upon your superb elec- 


tion service. We had t 
a half. 


J. B. Shale, Mer., PUBLISHERS PRESS: 
Congratulations on electionservice. Your bulletins 


were invariably first, a 


service from three different parties. The PUBLISHERS 


PRESS distanced them 


PUBLISHERS PRESS: 
Your election service was undoubtedly the best that 


came to Buffalo. 


PUBLISHERS PRESS: 


The News had the 
was great. Other servi 


H. T. Quinn, Managing Editor, News. 

54 Broad St. 

The PUBLISHERS PRESS covered themselves with 
glory to-night and beat all others. 


President. New York News Bureau. 
PUBLISHERS PRESS: 
Rochester Times thanks you and telegraph opera- 


tors for excellent service to-night. In parlance of the 
street we had other associations — to a blister.” 


PUBLISHERS PRESS: 


Very much pleased 
the others badly. 


PUBLISHERS PRESS ASSOCIATION, 


Norwalk, Conn., Nov. 9, 1904. 


he other fellows beat a mile and 
E. THOMAS, 
Hour. 


Columbus, O., Nov. 9, 1904. 


‘curate and intelligent. We took 
all, ‘ IK. E. Cook, 
Managing Editor, Citizen. 
Buffalo, N. Y., Nov. 9, 1904. 


K. J. Fours, 
Telegraph Editor, Enquirer. 
Memphis, Tenn., Nov. 9, 1904. 


largest crowd and your service 
ce “punk”? compared with yours. 


, New York City, Nov. 8, 1904. 


JAMES RAScCOVAR, 


Rochester, N. Y., Nov. 9, 1904. 


B. Tirry 
acral Editor. 
Canton, O., Nov. 9, 1904. 


with yourelection service. Beat 
Eprror, News-Democrat. 
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